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	20.4
	27.4
	90
	20.4
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	30.6
	38.6
	34.6
	31.6

	North
	45.9
	46.9
	45
	43.9


[bookmark: _Toc63158714][bookmark: _Toc174076727][bookmark: _Toc164332476]Table 1: Development of Sales over Time
Source: McTabelle, 1997, p. 100.
[bookmark: _Toc164332469]Discussion and Conclusion
[bookmark: _Toc471471276][bookmark: _Toc487795897][bookmark: _Toc487796290][bookmark: _Toc487801491][bookmark: _Toc487801744]Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.   



[bookmark: _Toc164332470]References
Berger, J., Humphreys, A., Ludwig, S., Moe, W. W., Netzer, O., & Schweidel, D. A. (2020). Uniting the Tribes: Using Text for Marketing Insight. Journal of Marketing, 84(1), 1–25. https://doi.org/10.1177/0022242919873106
Dean, M. (2010). Governmentality: Power and rule in modern society (2nd ed.). SAGE.
Goldfarb, A., Tucker, C., & Wang, Y. (2022). Conducting Research in Marketing with Quasi-Experiments. Journal of Marketing, 86(3), 1–20. https://doi.org/10.1177/00222429221082977
Guba, E. G., & Lincoln, Y. S. (1994). Competing paradigms in qualitative research. In N. K. Denzin & Y. S. Lincoln (Eds.), Handbook of qualitative research (2nd ed., pp. 105–117). SAGE Publications, Inc.
McCracken, G. (1988). The Long Interview (1st ed.). SAGE.
Siebert, A., Gopaldas, A., Lindridge, A., & Simões, C. (2020). Customer Experience Journeys: Loyalty Loops Versus Involvement Spirals. Journal of Marketing, 84(4), 45–66. https://doi.org/10.1177/0022242920920262
Wichmann, J. R. K., Wiegand, N., & Reinartz, W. J. (2022). The Platformization of Brands. Journal of Marketing, 86(1), 109–131. https://doi.org/10.1177/00222429211054073
Wolter, J. S., Bock, D. E., Hopkins, C. D., & Giebelhausen, M. (2022). Not the relationship type? Loyalty propensity as a reason to maintain marketing relationships. Journal of the Academy of Marketing Science. https://doi.org/10.1007/s11747-022-00847-w
Zhang, J., & Liu-Thompkins, Y. (2023). Personalized email marketing in loyalty programs: The role of multidimensional construal levels. Journal of the Academy of Marketing Science. https://doi.org/10.1007/s11747-023-00927-5
Zhang, J. Z., Chang, C.-W., & Neslin, S. A. (2022). How Physical Stores Enhance Customer Value: The Importance of Product Inspection Depth. Journal of Marketing, 86(2), 166–185. https://doi.org/10.1177/00222429211012106
4

[bookmark: _Toc164332471]Appendix


Use of Artificial Intelligence
☐	For the creation of this seminar paper, I did not use any AI tools.
☐	For the creation of this seminar paper, I used the following AI tools:

	Tool
	Usage Description 
	URL (if applicable)

	
	
	

	
	
	





Affidavit 
Last Name:
First Name:
Matriculation No:

I hereby confirm that I have independently authored the seminar paper and have only used the sources and aids referenced. Furthermore, I declare that this work has not been submitted as part of any other examination procedure.


___________________________
Signature
East	Q1	Q2	Q3	Q4	20.399999999999999	27.4	90	20.399999999999999	West	Q1	Q2	Q3	Q4	30.6	38.6	34.6	31.6	North	Q1	Q2	Q3	Q4	45.9	46.9	45	43.9	



